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MARKETING

Marketing from home:  
Planning for remote collaboration

By Donna Talarico
As the deadline for this month’s column approached, higher education — 

and nearly every industry — was presented with myriad challenges, including 
the move to working remotely. This is a reminder that, with little notice, we 
might need to move operations elsewhere due to a natural disaster, health 
pandemic, or other safety or public health emergency.

Whether you’re working with contractors or freelancers, have a sole remote 
co-worker, or lead an entirely off-campus team, consider these tips and re-
sources that might be helpful to marketing professionals:

 ✔ Provide access while protecting assets. Think about all of the external 
tools you use: stock photography, video, music, or other media resources; 
learning platforms; brainstorming or idea mapping programs; etc. If your team 
members share access to these accounts, consider how you will share and 
manage passwords. Also, think about your membership level or the number of 

COVID-19

Keep your community safe  
while COVID-19 spreads globally

By Halley Sutton, Contributing Editor
The spread of COVID-19 globally has caused a high rate of sickness, death, 

and uncertainty, leading many U.S. colleges and universities to move instruction 
online for the time being and possibly through the end of the academic year and 
maybe beyond. When the global pandemic hit the United States, institutions 
struggled to quickly make decisions about how to deal with international stu-
dents on campus, as well as how and when to pull American students studying 
abroad out of programs and bring them back to campus, without potentially 
spreading the disease through a healthy student population — and with how 
best to monitor and advise students in the wake of a global emergency. 
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COVID-19

A March 2020 webinar hosted by Anthony Rotoli, 
Chief Executive Officer of Terra Dotta, teamed 
up health care professionals from Vigilint and 
WorldAware to address concerns those working in 
higher education might have about the spread of 
COVID-19, as well as the potential impact for higher 
education. Eric Ossmann, M.D., F.A.C.E.P., Founder 
and Senior Medical Advisor at Vigilint; and Court-
ney Kansler, Senior Health Intelligence Analyst at 
WorldAware,  discussed higher education’s response 
to the virus and best practices for community safety, 
and shared resources for those wanting to monitor the 
rapid updates to the spread of the virus nationwide. 

Read on for helpful tips to help keep you, your 
community, and your campus safe now and in up-
coming resurgences of the virus. 

Find accurate information
“There’s a lot of information being dispersed, and 

people are not yet sure what to do with it,” Ossmann said. 
Ossmann, who was once responsible for Emergency 
Preparedness for Health Concerns at Duke University, 
has advised corporations and clients through outbreaks 
of other viruses, such as Zika and Ebola. Providing an 
overview of coronaviruses, and COVID-19 in particular, 
Ossmann shared the following facts about the disease:

 ➢ COVID-19 is one of seven coronaviruses that 
attach to humans.

 ➢ The vast majority of people don’t have a natural 
immunological response to the virus. 

 ➢ Collecting accurate data on the virus will take 
months, if not a full year or more.

 ➢ Initial data reveals that COVID-19 has a slightly 
worse effect on humans than influenza but does not 

have the severe death toll of either SARS or MERS. 
However, the length of the incubation period of the 
disease makes it difficult to determine at first who 
is a carrier of the disease, making it more likely to 
spread to more people than SARS or MERS.

 ➢ The most common complication of the disease 
is pneumonia.

 ➢ Social distancing is, at this point, the best way 
to protect against getting the disease.

Ossmann suggested that one of the key ways to 
stay informed of new developments with the virus is 
to look to local authorities. For students who might 
be traveling abroad, or might have traveled abroad, 
checking the local health organizations in the area 
they’ve traveled to will be the most helpful. “Interna-
tionally and globally, the World Health Organization 
and the European and Chinese Centers for Disease 
Control all have excellent updates and sources of 
information,” Ossmann said. 

Ossmann also recommended viewing Hong Kong’s 
disease control websites for “remarkable and spe-
cific” information. “There’s probably someone within 
your local community with an infectious disease 
and preparedness background who might be able 
to reality test news items for specific situations [for 
your campus],” he added.

Prevent fear-mongering 
“We’ve heard a bunch of myths circulating,” Kan-

sler said. She laid out a few of the more common 
myths, as well as the realities: 

 ➢ Youths are impervious to COVID-19. One of 
the biggest myths Kansler said she’s heard is that 
the disease affects only older people, and therefore 
younger generations don’t need to be afraid of con-
tracting it. While it’s somewhat true that older people 

Continued from page 1

Tips for effective COVID-19 communication
In a Terra Dotta webinar covering campus concerns 

regarding COVID-19, Eric Ossmann, M.D., F.A.C.E.P., 
Founder and Senior Medical Advisor at Vigilint; and 
Courtney Kansler, Senior Health Intelligence Analyst 
at WorldAware, shared tips about how to effectively 
communicate updates on the virus to different campus 
constituencies. They suggested: 

• Make sure you clearly explain the institution’s 
actions. Tell people what you know, along with what 
you don’t yet know, Ossmann said. “Transparency is 
key,” he added.

• Ensure people know where to go for additional 
information. Don’t overload constituencies with all 
information at once, but ensure they know where to go 

if they want more information on a specific issue, like 
campus closures or rules about congregating in groups, 
Kansler said.

• Push out information from one platform. One 
of the bad practices you’ll see in institutions is informa-
tion coming out from different areas of the institution, 
Ossmann said. That would include different information 
coming from a degree level versus the president of the 
campus, or different information circulating on social 
media than what has been pushed out on a different 
platform for the institution. Keep messaging consis-
tent across one platform, and from one area (rather 
than different departments each putting out their own 
notices). ■
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Additional COVID-19 resources
In a Terra Dotta webinar covering campus concerns 

regarding COVID-19, Eric Ossmann, M.D., F.A.C.E.P., 
Founder and Senior Medical Advisor at Vigilint; and 
Courtney Kansler, Senior Health Intelligence Analyst 
at WorldAware, shared resources higher education 
professionals can look to for updates on the spread of 
COVID-19 and best practices for campuses to handle 
the pandemic. These include:

• T h e  S t a t e  D e p a r t m e n t  w e b s i t e : 
https://travel.state.gov/content/travel.html. 

• The Centers for Disease Control and Prevention 
website: https://www.cdc.gov/coronavirus/2019-ncov/
index.html.

• WorldAware’s COVID-19 resources page: 
http://bit.ly/2WnKP8y. 

• WorldAware’s seven misconceptions of COVID-19: 
http://bit.ly/3daXG43. 

• Vigilint’s COVID-19 fact sheet with physician-
r e c o m m e n d e d  p r eve n t a t i ve  m e a s u r e s : 
http://bit.ly/2TYDZEW. ■

COVID-19
are more likely to suffer disastrous consequences 
of the disease, there have been cases worldwide 
of  young and formerly healthy people dying from 
COVID-19, she said.

➢ There are no effective preventative measures.
“We maintain the best way to prevent the disease is to 
use diligent strict basic health precautions,” Kansler 
said. These include washing your hands with soap 
and water for 20 seconds, or using an alcohol-based 
hand sanitizer if soap and water isn’t available. How-
ever, Kansler stressed that vigorous handwashing is 
better for killing the virus than hand sanitizer.

➢ It’s not safe to accept packages mailed from 
an area most affected by the disease. “Packages 
are safe,” she said. [Editor’s note: More recent news 
reports suggest it’s prudent to take precautions 
opening packages, as the virus can live on surfaces 
for an extended time.]

The vast majority of cases are being transmitted 
from respiratory droplets in the air, Ossmann added.

Protect students traveling abroad
For any institutions that may still have students 

traveling abroad or sheltering in place in their study-
abroad location, or that may have students looking 
to travel abroad sometime between now and the fall 
semester, Ossmann advised being aware of where 
that travel is occurring. “Are they going to places 
where the virus is circulating? You also need to 
understand what the local authorities are saying 
about it, if there are restrictions on travel, people 
congregating in public spaces or in classrooms,” he 

said. Students also need to be aware of any restric-
tions the United States has imposed upon travelers 
returning from a foreign country. 

The incubation period for the disease appears to 
be between one and 14 days, Ossmann said. “There 
are some outliers beyond that [14-day incubation 
period], but 99% of the cases present during that 
time period,” Ossmann said. ■
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